. T B SIS B g ID: 82858972
UCT-25-94 ©3:50 FROM: BMI CORF RELATIONS BL s (?, < t"n‘\ (CI"Z/

RALASB A AET

SOC ‘/\JO{\f

PAGE 2

® nihe sume way that the 1980s

o univased 2 whirlwind of technologi-
® cal advancements in home entertain-
: ment — the VR, cable TV/MTY,
® Nintendo, and the G player — the
: new decade promises to usher in
8 several new wiys we hear (and
iyl even buy) music,

Naw that its apparent that 4 sizable
chunk of the consumer smarketplace has
embriced compact-dise clunty (25 per
cent of 115, houscholds own a CD play-
erl, entrepreneuril companies are trying
1o capitalize en €D popularity with satel-
lite: distrbution and transmission of dligi-
tal audio signals via your local cable 'Tv
system,

Three companics — Digital Cable
Radio (DCR), Digital Music Expross
(OMX), and Digital Planet (DP) —
with similis business plans have

vasentially established full handwidihs
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of their own national radio stations,
catering to every musical taste.

What does the eme;gcnm: of digital
cable audio services mean to songwriters
and music publishers? “A whole new
source of revenue (in terms of music
licensing royalties),” replies Jerold
Rubinstein, chairman of DMX parent
company International Cablecasting
Technologies Inc. The former head of
ABC Records and United Artists Records
points vut that DMX provides "moye
expusure than has ever been given to
music before, We're nat just playing one
format. I everything from operz to rap."

Marvin Berenson, BMI vice president
& counsel, licensing, notes that BMI has
agreernents with two of these secvices
and is negotiating with others,

Now being rollid out in citjes across
America, digital cable audio is only avail
able to thase cable subscrbers whase
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To differentiate
themselves from FM
radio, DCR, DM
and DP are
commercial-free,
although their music
is selected by
established radio
programmers.
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systems bave installed the necessary
euipment. Currently, there are some 55
miilion cabie sulmeribers in the 1.8, So
far, DCR, OMX and 1P, combined, are
dvailable to a few mitlion homes.

DCR and DMX have financial b ucking

from major cable system operiton, thus

M 2000 Digltel Music Temmninal
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assuring (hat their seevices will be avail
able w several msillion consumers. (All
three companies are anking on about
enth of subseribiors in cachy locu! system
to ke the premiunt sepviee.d

To differentiate themselves from FM
echis, DCR, DMX und DP are conuner-
cial-free, although their music iy selected
Dby establishud rudio progeammers. The
conapanies provide mechunisws, cither
viit i remte control oran BUO welephone
number, for listeners o find out exactly
wliat they'te istening to at any given
mament, (DGR and DMX aee all-oasie,
while DP viuploys kow key dise jockeys
to amonmee what's heing pliyed.)

The services nvolve hooking up a
spw elal e o your stereo,

The aradio serviees and installations
are currettdy otfered free of charge the
fiast monthy, aftee which you'll Txe

harged womonthly price of $6.810.

Depending upon the compuany, you'll

Jerold H, Rubinstsin, chairman, International
Cablecasting Technologies

receive 19 channiels
(DCR) oF 26 (DP) or
30(DMX)
of music
and
simulcast
cabie channels
like MTV and
HBO. AL
three compd-
nies talk about
periodically
expunding the
lineups, and the
technology hav-
ing the evenmoal
cupability of deliv-
ering 150-250 chanrnels,

“It's beneficial w be
more eclectic. [t encour-
ages people to buy more
CI3s," says OR president
Dave Del Beeearo, citing
research done in test mar-
kets, “We hope to intoduce
.other types of muste, such as
Latin, & category in which many people
iy not buy CDs.”

All three services now or wifl shortly
offer dedicated channels for fovers of
big band, all kinds of jazz, show
wnes/soundiracks, gospel, folk, blues,
reggac/Caribbean, Brazilian/South
American, and African/Asian world
MSIc,

Capitol Records jurmmped on the DP
handwagon hy haviog 4 dedicated chare-
et that plays only its

“DMX O Remons Conrol

artists, both new releases as well as
buck catalog. "We're talking with ail of
the record companies, says DP president
Hill Delany, DP also differentiates itself
from DCR und DMX by scheduling hour-
long program blocks of pagicalar anists
publicized in a monthly guide, Delany
says the RIAA may have s “legitimaie

copcern” when it complains that the
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